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ACCOR ‘REIGNITES THE LOVE OF TRAVEL’ WITH
A GLOBAL CAMPAIGN AS HOTELS AND RESORTS
WORLDWIDE BEGIN TO REOPEN
Accor, a global hospitality leader, has begun the exciting process of reopening some of
its hotels that temporarily closed in response to the global pandemic. With restrictions
now easing across many destinations, and the number of reopened hotels in the Accor
network projected to climb steadily over the coming months, Accor is investing in the
resurgence of the travel and service industries and economic recovery in the
communities where it operates. ALL - Accor Live Limitless, the daily lifestyle companion
that integrates rewards, services and experiences throughout the Accor portfolio of
brands, has introduced a new global campaign: Reignite the Love of Travel. The
campaign is launching with a short film designed to reassure and to create desire while
uplifting its audience.
Steven Taylor, Chief Marketing Officer, Accor said: “During the lockdown periods
everywhere, we have been surprised to see so many people on social media sharing
their craving for travel with such uplifting humour and creativity: it was heart-warming
for us to see that they were missing us as much as we were missing them. The message
of our campaign then came naturally as we invested to prepare for the immediate holiday
season as well as for longer term bookings. Seeing the quick business recovery in China,
we wanted to do our part to reassure our guests and to reignite the travel desire.”
Accor’s ‘Reignite the Love of Travel’ campaign will launch with an engaging social media
campaign. Travelers will be invited to share their travel dreams and inspiration, which
will be combined to create a second ALL montage-style inspirational travel film.
Offering reassurance to travelers as they head back into the world, Accor’s ALLSAFE
cleanliness program protects guests and staff, while assuring travelers they can feel safe
while staying at Accor’s hotels. These measures have been developed with the support
of Bureau Veritas, a recognized world leader in testing, inspections and certification
services.

Added Taylor, “We have reacted to the
crisis

with

a

fully-fledged

marketing

strategy which firstly reassures our guests
through the launch of ALLSAFE and that
has

established

world-class

cleanliness

standards and protocols to ensure our
guests are welcomed back in full safety.
Secondly, in these challenging times we
believe it is part of our mission to inspire
people

with

positivity,

humour

and

encourage them to reignite their love of
travel.”
Accor’s ‘Reignite the Love of Travel’
campaign will launch in key markets
worldwide throughout the summer.
#ForTheLoveOfTravel #ALLatHome #ALLTogether
###
ABOUT ACCOR

Accor is a world-leading augmented hospitality group offering unique experiences in 5,000
hotels and residences across 110 destinations. The Group has been acquiring hospitality
expertise for more than 50 years, resulting in an unrivaled portfolio of brands, from luxury
to economy, supported by one of the most attractive loyalty programs in the world.
Beyond accommodation, Accor enables new ways to live, work, and play, by blending food
and beverage with nightlife, wellbeing, and co-working. It also offers digital solutions that
maximize distribution, optimize hotel operations and enhance the customer experience.
Accor is deeply committed to sustainable value creation and plays an active role in giving
back to planet and community via its Planet 21 – Acting Here program and the Accor Solidarity
endowment fund, which gives disadvantaged groups access to employment through
professional training.
Accor SA is publicly listed on the Euronext Paris Stock Exchange (ISIN code: FR0000120404)
and on the OTC Market (Ticker: ACRFY) in the United States. For more information visit
accor.com, or become a fan and follow us on Twitter and Facebook.

ABOUT ALL

ALL- Accor Live Limitless is a daily lifestyle companion. ALL harnesses and enhances the
brands, services and partnerships offered by the Accor’s ecosystem. ALL delivers meaningful
experiences and rewards to its most engaged customers while enabling them to work live,
and play, far beyond their stay, at home and around the world. Thanks to this rich value
proposition, Accor is bringing its Augmented Hospitality strategy to life with new digital
platforms, iconic partnerships (Credit Cards, Mobility, Airlines, Entertainment with AEG, IMG,
Paris Saint-Germain) and global roll-out plan for all its guests and 64million loyalty members.
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